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What We’re Building Together
Dutch Cricket sits at an intersection—a global game taking root in a new market,
carried by communities, shaped by ambition, on the brink of something bigger.

A partnership with KNCB means contributing
to four things at once:

The sport we're growing—from grassroots
clubs to the World Cup stage.

The story we're writing—with partners
shaping it alongside us.

The community we're building—fans, families,
players, volunteers, neighbours.
The legacy we're shaping—what Dutch cricket
and sport will mean in a decade.

Accelerate our journey to the ICC World Cup
stage (2026–2027)

Our partners:

Enable the growth of cricket in the
Netherlands
Help build a future-proof cricket ecosystem
in the Netherlands
Promote Netherlands as a gateway for
cricket in Europe.



Why Now?
Dutch cricket has the audience and the stage to match the ambition.

Both teams at World Cup level—Dutch women in the ICC top 16 and
participation in the 2026 T20 World Cup; Dutch men qualified for the 2026
ICC T20 World Cup with an ODI World Cup pathway in 2027. 

389K+ engaged followers—across Instagram, X, Facebook and YouTube.
A larger and more active digital audience than most associate nations. 

417M views—Netherlands team portion viewership at the ICC T20 World
Cup 2026. 

6,136 players across 51 clubs—growing year over year. 

An open space—cricket in continental Europe is still under-
commercialized. The leading position is available for the brand who sees
the potential.

Our Reach

Instagram: 109K engaged
followers

Facebook: 80K loyal fans

X: 150K followers

YouTube: 50K subscribers &
growing

International Broadcasting
Viewership: 347M views

National Broadcasting Stream
Viewership: 100K views

ICC.TV streaming viewership:
532K views



Reach—Shirt branding, match exposure and international cricket
platforms (overall impressions)
Access to Talent—Ability to leverage national team players for
campaigns and content
Content—Shared storytelling through co-created campaigns
across social media channels
Live Experiences—Fan engagement and other activation moments
around key milestones and events
Networking—Hospitality and VIP access at international fixtures
Legacy—Cricket in the Netherlands has much room to grow and
the right partner can define its future

Our platforms are only as strong as how they’re activated.
That’s why we offer a range of assets designed to turn
visibility into meaningful brand impact.

The Kind of 
Partnership Assets 
that Generate Impact



The High-Visibility
Moment

For partners who
prioritize reach and

exposure. 

Every brand comes to sport with different priorities. 
We've built four points of entry—each designed around what matters most to the
partner and the investment they’re ready to make in cricket in the Netherlands.

CHOOSE YOUR ENTRY. WE'LL SHAPE THE PARTNERSHIP AROUND IT.

Introducing our Partnership
Points of Entry

The Focused
Platform

For partners who
want to own a

meaningful angle 
of the sport. 

The Purposeful
Integration

For partners bringing
resources, expertise

and intent.

The Cultural
Contribution

For partners who lead
with content, creators

and audience. 



What's in the package:
Logo placement on match or training kit (selected positions)
Social media inclusion across the event window
Branded matchday content on KNCB channels
Matchday hospitality to bring the experience to life

For brands that want to show up where the sport is most seen.

Built around the biggest broadcast windows of the Dutch cricket calendar
—ICC events, home international fixtures, emerging opportunities.

A title presence around a home series*—your
brand at the ground, on the broadcast, across our
channels, with hospitality to host clients at the
matches that matter most.

*Excludes ICC Event Series

The High-Visibility Moment
POINT OF ENTRY

This point of entry
in practice: 



What's in the package:
Named partnership of one domain (e.g. "Official Partner of Dutch Women's Cricket")
Athlete access within that domain—campaigns, content, appearances
Branded content built around the domain's calendar and milestones
Defined growth goals tracked together over the partnership term
Storytelling rights to share the partner's role in the journey

Choose your corner of the game. Build something that becomes yours.

A defined area of Dutch cricket becomes the partner's territory—women's cricket,
the Academy, the Topklasse, domestic growth. Depth in one place over a term that
lets the story build naturally.

Becoming the named partner of Dutch Women's
Cricket through 2027—visibility on training and match
assets, athlete-led content tied to every milestone the
team hits, and fan campaigns that grow alongside
the women's game.

The Focused Platform
POINT OF ENTRY

This point of entry
in practice: 



What's in the package:
Product and brand integration across all content (kit, usage)
A co-created content franchise across KNCB platforms
Player and personality access—stories, voices, communities
Fan engagement campaigns and community-led activations
Narrative rights to tell the partner's role in the cultural conversation

Cricket is having a cultural moment in the Netherlands. Help shape it.

Cricket in the Netherlands isn't only a sport, it's a cultural conversation about a changing
country, a young multicultural audience and a global game finding new ground. 
This entry point is for brands who want to shape how that story shows up in culture.

A season-long content series—original episodes,
creator collaborations and fan-led storytelling tied to
the rhythm of Dutch cricket's biggest moments. Built
together, distributed across both partners', athlete,
creator and online community channels.

The Cultural Contribution
POINT OF ENTRY

This point of entry
in practice: 



What's in the package:
Full integration across match and training apparel
Joint planning cycles and co-defined growth goals
Access to athletes, federation leadership and strategic initiatives
Investment opportunities: infrastructure—participation data, coaching, development 
A defined role in the long-term story of Dutch cricket

A partnership designed around your intent—and ours.

The deepest form of partnership we offer. A brand comes in with a clear reason for being
part of Dutch cricket, and we design the integration around shared ambition—across
apparel, branding, infrastructure, analytics, development and the evolving story of our
sport and its impact.

A multi-year partnership that puts a brand at the
heart of Dutch cricket's commercial identity—present
across every level of the game, embedded in how the
federation grows, and named in Dutch cricket history.

The Purposeful Integration
POINT OF ENTRY

This point of entry
in practice: 



How We Work with Partners
Whichever entry point a partner chooses, the way we build the partnership stays the same.

We design the package together. The right mix of assets for what the partner is trying to achieve.

We support the activation. Strategic planning, creative input, and operational support to get real
value from every asset.

We co-develop where it makes sense. New properties, new content formats, new ideas built
specifically with and for the partner.

We open the door to bigger stories. A partnership with Dutch cricket is also a foothold in European
cricket, in ICC pathways, and in the global rise of the game.



What You Make Possible

The next generation of Dutch cricket stars—through the Academy, women's pathways and
youth development.
The cultural growth of the game—clubs as community anchors, cricket as a shared Dutch story.
Wider access to sport in the Netherlands—more places to play, more pathways to belong, more
opportunity for the next player who picks up a bat or ball.
A new standard for modern sports partnerships—built on intent, depth and shared ambition.

Behind every asset, a real outcome.



TELL US WHERE YOUR BRAND WANTS TO SHOW UP. 
WE'LL DESIGN THE PARTNERSHIP AROUND IT.

Contact: Pieter Seelaar—Sponsorship & Partnerships
E-mail: Pieter.seelaar@kncb.nl
Phone: +31613271310

Let’s Write the Next Chapter



Appendix

MEN’S
FIXTURES
2026

WOMEN’S
FIXTURES
2026

Global WC Qualifier in 2027

TBC ODI World Cup late 2027,

South Africa/Zimbabwe/Namibia

Emerging Women’s Trophy 2026,/27

ODI Series - in 2026/27
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